




CORPORATE PROFILE ................................................................................................... 2

MESSSAGE TO THE SHAREHOLDERS ............................................................................ 3

CORPORATE BUSINESS REPORT - 2005-2006 REVIEW .................................................. 6

FURTHER INFORMATION ON THE ZRx PRESCRIBER ....................................................... 8

WHY DO WE HAVE SUCH FAITH IN THE FUTURE? ...................................................... 10

MANAGEMENT'S DISCUSSION AND ANALYSIS .......................................................... 13

MANAGEMENT'S REPORT ......................................................................................... 20

AUDITOR'S REPORT ................................................................................................... 22

CONSOLIDATED FINANCIAL STATEMENTS.................................................................. 23

Statement of income  ..................................................................................... 23
Balance sheet ..................................................................................................24
Deficit and contributed Surplus ....................................................................... 25
Statement of cash flows ................................................................................. 26
Notes to the financial statements .................................................................... 27

CORPORATE INFORMATION ...................................................................................... 44

Table of contents
TABLE OF CONTENTS



ABOUT ZOOMMED

ZoomMed Inc. (symbol: ZMD) is a publicly traded 
company listed on the TSX Venture Exchange. ZoomMed
is committed to two business missions: 1) developing the
ZRx Prescriber, an innovative product for physicians; and
2) providing paramedical equipment to healthcare 
agencies and the general public. 

1) ZRx PRESCRIBER, AN INNOVATIVE TOOL

ZoomMed has developed a new product, the ZRx Prescriber,
an electronic system that radically change the way 
prescription drugs are prescribed. 

The ZRx Prescriber is a small pocket computer that
enables physicians to write and send electronic 
prescriptions to pharmacists, who can then view the
information online and confirm the prescriptions via a
signed copy. 

Aside from prescriptions, the ZRx Prescriber provides other
value-added services via the Internet: it can transmit a
patient's pharmacological profile, provide physicians with
therapeutic advice to facilitate the choice of drugs, and 
validate applicable insurance coverage online.

The ZRx Prescriber has revolutionized the daily 
management of prescription information by connecting
all the parties typically involved in such transactions in
real time.

An open line of communication for disseminating
medical information

Beyond its prescription-related functions, the
ZRx Prescriber supplies physicians with a portable source
of medical news and information derived from the 
private and public agencies that use this tool. Clinical
studies, scientific discoveries, the launch of new products

or drugs, educational briefs, clinical trials, follow-ups on 
relevant issues, and government guidelines are all 
possible ways the system can be used in real time, 24/7,
by thousands of physicians across the country. 

2) ZOOMMED ÉQUIPEMENTS

ZoomMed Équipements is the division that markets
new and used medical equipment. It also offers 
reintegration, management and enhancement services
for such equipment for reuse and parts supply purposes.

The company has also acquired expertise in inventory
management and in the collection, repair, maintenance,
consignment and delivery of equipment for various
clients, including a number of Québec health and social
services centres.

The ZoomMed Équipements division has a multilingual
eBay®-style Internet portal, where people can conduct
medical equipment, parts and services searches.
ZoomMed Équipements serves institutional clients
(CSSS, etc.) and the general public.
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We are very proud to present ZoomMed's first complete
annual report, representing a full year of business since its
May 2005 public offering.

ZoomMed became a publicly traded company listed on
the TXS Venture Exchange (under the symbol of ZMD) on
July 27, 2005, thereby closing a qualifying transaction to
group several companies into one.

DEVELOPMENT OF THE ZRx PRESCRIBER 

In accordance with the commitments outlined in our
2005 Annual Report, the ZRx Prescriber was designed
and developed within the established 10 month 
timeframe. To this end, we put together a dedicated
team of professionals to carry out this mandate. 

On June 1st, 2006, a preliminary ZRx Prescriber pilot site
was set up at the Clinique familiale de Saint-Hyacinthe in
Québec to enable physicians to send electronic 
prescriptions at various local pharmacists. In July 2006, a
second pilot site was established in Montréal. These tests
enjoyed the support of two major pharmaceutical 
companies: Astrazeneca, a world leader in the 
pharmaceutical industry, and Berlex Canada, a well
known company specialized in gynaecology, andrology,
oncology, diagnostic imagery and specialized 
therapeutics. I am deeply grateful to both companies for
their support during this invaluable testing period.

Other strategic alliances were formed during the year via
major partnerships aimed at facilitating the 
ZRx Prescriber's development and marketing.

Established in February 2006, the first partnership aimed
to accelerate the ZRx Prescriber's launch through a 
commercial treaty with ADN Médical, a company that has
provided computer services to some 4,500 Québec 
physicians for over 15 years.

The second partnership was established in May 2006 via
a license and marketing agreement with Emergis Inc. This
agreement enabled integrating ZoomMed's 
ZRx Prescriber to Emergis's therapeutic advisor database,
known as SantéXpertTM, which offers various 
functionalities, including drug interactions, counter-
indications, therapeutic and drug classifications, and
treatment alternatives.

The agreement also created distribution opportunities for
our other products given that Emergis provides 
management systems to some 2,900 pharmacies (about
40% of all Canadian pharmacies), including 1000 in
Québec.

Since its incorporation, ZoomMed's public and private
financing has resulted in a gross product of over 
$6 million. These investments have enabled us to 
develop a complete and solid product line and to put
together a highly dedicated and professional marketing
and service team, and I am deeply grateful to all the
investors who put their faith in us. 

On the strength of these positive results, we began
launching and marketing the ZRx Prescriber in September
2006. By the end of next year, the ZRx Prescriber will
already be contributing to our sales. Over the next two
years, we expect we will equip some 3,000 Québec 
physicians and initiating the launch of our product in
Ontario.
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ZOOMMED ÉQUIPEMENTS

During the year, ZoomMed Équipements signed a 
marketing agreement with The Motion Group Inc., a
paramedical equipment provider with annual sales of
over $45 million. The agreement enabled us to increase
our profit margin by 10% to 15%, following the type of
equipment. Consequently, we were able to further focus
our efforts on the sale of new equipment while 
gradually moving away from the sale of used equipment. 

Over the coming years, the development of ZoomMed
Équipements will target two new approaches: sales via
pharmacies, starting by those in Québec, and opening a
network of retail stores that would eventually take the
form of franchises.

Pharmacies (there are about 1,660 in Québec alone)
already offer light equipment such as  commode chairs,
walkers, bath seats and other useful accessories for 
seniors and people with reduced mobility. The 
relationships we establish when the ZRx Prescriber is
launched at such establishments are highly conducive to
developing marketing agreements. Throughout the
development of our electronic Prescriber, several 
pharmacists were receptive to putting display stands and
ZoomMed Équipements flyers in their paramedical
products section. We intend to take full advantage of all
these promotional windows to offer a product line 
adapted to the pharmacy market.

In the next months, ZoomMed Équipements will also
develop two direct points of sale for Montréal area 
consumers. The objective is to work with franchising 
professionals in order to offer franchises across Québec, a
project we will be undertaking in collaboration with 
franchising professionals.

ZOOMMED'S GOALS

In terms of our goals for next year, we are right on track
with the ZRx Prescriber: We will continue to use solid
marketing strategies to promote the outstanding quality
of our product and effectively distribute it to Québec
physicians, while reaching pharmaceutical companies,
professional health agencies and groups to encourage
them to use this unique information network for 
physicians. In the coming year, we should also be able to
lay the groundwork for an Ontario organization in order
to pursue the same type of work.

In regard to ZoomMed Équipements, the match plan
consists in marketing our products in as many Québec
pharmacies as possible, while opening a few points of
sale. We will first target the Montréal area, and then
extend the network in the form of franchises.

And of course, our ultimate goal is to quickly increase our
sales and profits in order to provide returns that meet the
expectations of all the shareholders who believed in us.  
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ACKNOWLEDGEMENTS

Our 2005 achievements satisfied our commitments to
shareholders and the terms of the first prospectus we
filed with Québec and Ontario regulatory authorities in
2005.

We owe these achievements to the dedicated men and
women of our organization who used their talents and
expertise to grow our company, and I am deeply grateful
to them.

I would also like to thank everyone on our Board of
Directors for their hard work. We live in an age where
investors are very focused on the governance regulations
of public companies, and I can attest to the integrity and
competence of ZoomMed's administrators. They are 
prepared to do whatever it takes to ensure that our young
company meets all of its commitments and fulfills its
potential for success in the promising health market.  

I must also thank our business partners for their prompt
and professional service. Always proactive in the face of
emerging market needs, these innovative and efficient
individuals inspire us to achieve our goals every single
day. 

And finally, I would like to thank our current and 
soon-to-be clients: you are our reason for being and the
true key to our ongoing success.

We are fully committed to building a prosperous 
company, to giving our shareholders a solid return on
their investment, and to quickly becoming the 
uncontested market leader in the fascinating Canadian
health technologies field. 

September 18, 2006

Yves Marmet
Chairman and Chief Execute Officer
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THE DEVELOPMENT OF THE ZRx PRESCRIBER 

In accordance with the commitments outlined in
ZoomMed's 2005 Annual Report, the three components
of the ZRx Prescriber - security system, database and
transactional interface - were designed and developed
within the established 10 month timeframe. To this end,
a dedicated team of professionals was assembled to carry
out this mandate. 

As outlined in the general timetable, ZoomMed set up
an initial pilot site on June 1st, 2006 at the Clinique 
familiale de Saint-Hyacinthe in Québec to test every
aspect of the ZRx Prescriber. The first electronic 
prescriptions were successfully sent by physicians to 
various area pharmacists. In July 2006, a second pilot site
was set up in Montréal, which marked the start of the
ZRx Prescriber's actual marketing in September 2006.
Because the results of these two sites were so positive,
we were able to start marketing the ZRx Prescriber in
September 2006.  

THE PERFORMANCE OF ZOOMMED ÉQUIPEMENTS

As previously mentioned, ZoomMed Équipements signed a
marketing agreement with The Motion Group Inc., a major
paramedical equipment provider. This collaboration enabled
the company to increase its profit margin by 10 to 15%, 
following the type of equipment.

Over the next few years, ZoomMed Équipements's
development will target two new areas: sales via 
pharmacies and opening a network of franchise retail
stores.

ZOOMMED FINANCING

ZoomMed was incorporated on February 24, 2005
under the legal name of ZoomMed Inc., under the terms
of the Canada Business Corporations Act, with an initial
investment of $300,000. ZoomMed was then classified
a Capital Pool Company in accordance with Section 2.4
of the TSX Venture Exchange.

On May 18, 2005, as part of its initial public offering,
ZoomMed announced that under the terms of a 
definitive prospectus, it was issuing 8,500,000 common
shares of its share capital at a cost of $0.20 per share. The
gross product of this issue was $1,700,000.

Two other forms of financing will follow in 2006: a 
second public offering in March and a private investment
in August 2006. Since its incorporation, ZoomMed's
public and private financing has resulted in a gross 
product of $6,155,960.

PARTNERSHIPS

During the year, ZoomMed established major 
partnerships to help accelerate the ZRx Prescriber's 
development and facilitate its marketing. On February 9,
2006, the company signed a commercial treaty with ADN
Médical, a company that provide computer services to
some 4,500 Québec physicians for over 15 years.

Three months later, on May 24, 2006, ZoomMed signed
a license and marketing agreement with Emergis Inc. The
agreement enabled integrating ZoomMed's 
ZRx Prescriber to Emergis's therapeutic advisor database,
known as SantéXpertTM, which features various 
functionalities, including drug interactions, counter-
indications, therapeutic and drug classifications, and
treatment alternatives.
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Emergis provides management systems to some 2,900
Canadian pharmacies (about 40% of all Canadian 
pharmacies), including 1000 in Québec.

Two other business partnerships were signed as part of
ZoomMed's pilot projects to test the ZRx Prescriber : the
first with Astrazeneca, a pharmaceutical multinational,
and the other with Berlex Canada, a well known 
company specialized in gynaecology, andrology, 
oncology, diagnostic imagery and specialized 
therapeutics.

In regard to the sale of paramedical equipment,
ZoomMed Équipements signed a marketing agreement
with The Motion Group Inc., a paramedical equipment
provider. 
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THE ZRx PRESCRIBER  

The ZRx Prescriber 's development strategy is based on
the use of recent technologies which combine a secure,
wireless, high-speed Internet connection with Internet
Explorer® as a means of bypassing the low memory and
power of pocket computers.  

The ZRx Prescriber is a small pocket computer that
enables physicians to write and send electronically the
information of a prescription to pharmacists, who can
then view the information online and confirm the 
prescriptions via a signed copy. 

Aside from prescriptions, the ZRx Prescriber provides
other value-added services via the Internet: it can 
transmit a patient's pharmacological profile, provide
physicians with therapeutic advice to facilitate the choice
of drugs, and validate applicable insurance coverage
online.

The ZRx Prescriber has revolutionized the daily 
management of prescription information by connecting
all the parties typically involved in such transactions in
real time.

THE ZRx PRESCRIBER'S DUAL USES

The ZRx Prescriber essentially has two uses: prescriptions
and communication between healthcare workers, 
including the dissemination of scientific information.

INTERACTIVE PRESCRIPTIONS

With the ZRx Prescriber, every prescription becomes
interactive in that the physician can corroborate it following
the patient's pharmacological profile.

Quite often, when a physician writes a prescription, he
doesn't know the patient's consumption profile or 
pharmacological history, a situation that can prove 
dangerous or even fatal to the patient. However, when a
physician is given easy access to his patients' 
pharmacological profile, such situations can be 
prevented. 

Once the prescription is written, it is sent to a highly
secure file. At the client's request, the pharmacist can
also refer to it in order to clarify the prescription or rush
it through, thereby providing better service to the client.

COMMUNICATION BETWEEN VARIOUS HEALTHCARE
WORKERS

Beyond its prescription-related functions, the 
ZRx Prescriber supplies physicians with a portable source
of medical news and information derived from the 
private and public agencies that use this tool. Clinical
studies, scientific discoveries, the launch of new products
or drugs, educational briefs, clinical trials, follow-ups on 
relevant issues, and government guidelines are all 
possible ways the system can be used in real time, 24/7,
by thousands of physicians across the country. 

REVENUE SOURCES  

ZRx Prescriber revenue sources come from:

Transactional revenues generated for each 
prescription processed by a pharmacist;

Transactional revenues generated by validating
prescription claims with insurance companies;

Revenues generated by agreements with private or
public agencies that wish to contact physicians 
(surveys, interactions, scientific information, etc.) or to
benefit from a highly personalized visibility.
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ADVANTAGES OF THE ZRx PRESCRIBER FOR 
VARIOUS HEALTHCARE WORKERS

FOR PHYSICIANS

Optimized treatment options by consulting the
patient's pharmacological profi le;

Detection of drug interactions when a prescription is
added to the patient's pharmacological profile;

Integrated therapeutic advisor to facilitate decision
making (Emergis’s “SantéXpertTM”);

Ability to send Stop messages and Change of Treatment
notices directly to pharmacists;

A fast, user-friendly prescription renewal function for
renewing all of a patient's prescriptions following his
annual check-up;

Improved communication between physicians and
pharmacists;

Fewer phone calls from pharmacists to clarify the
content of prescriptions.

FOR PHARMACISTS

Much faster processing of prescriptions via 
e-prescription information sent by physicians;

Less clerical work, freeing pharmacists up to be of
greater service to their clients;

Improved communication between physicians and
pharmacists;

Fewer phone calls to physicians to clarify the content
of their prescriptions.

FOR PATIENTS

Lower risk of errors because the prescriptions are
always legible;

Improved communication with pharmacists;

Faster prescription service in pharmacies;

Fewer complications caused by drug interactions.

FOR PHARMACEUTICAL COMPANIES

Expedient mass release of information for physicians at a
competitive price;

Product positioning;

Ability to announce new products in newsletters;

Ability to offer interactive, ongoing information seminars;

Ability to quickly determine the educational or
cutting edge news needs of physicians.

FOR INSURERS

Cost reduction;

Ability to provide better service to insures;

Ability to develop prescription drug insurance plans
that are better adapted to clients, as they are given
drug coverage information when the drug is actually
prescribed.

FOR GOVERNMENTS

Substantial savings on healthcare costs due to the
detection of drug interactions, thereby reducing patient
hospitalizations and consultations
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WHY DO WE HAVE SUCH FAITH IN THE 
ZRX PRESCRIBER?

BECAUSE THE ECONOMIC OUTLOOK OF THE
HEALTH SECTOR IS FAVOURABLE

The pharmaceutical industry is growing steadily every
year all over the West and especially in North America.
This prosperity is due to the advancing age of 
baby-boomers, an increase in the population's life
expectancy, and the ongoing marketing of new drugs.
According to the IMS , the international pharmaceutical
market underwent a 7% growth in 2005 and the North
American market grew by 5.2% that same year.

In Canada, average healthcare expenses increased by
6.5% from 1985 to 2003. Québec spent more than 
$22 billion on healthcare in 2006, or about 40% of its
entire budget.

PRESCRIPTION DRUGS: A MAJOR PART OF
CANADIANS' HEALTHCARE EXPENSES

In 2005, Canadians and their governments spent over
$16.6 billion on prescription drugs; in Québec, the
amount spent was about $5 billion. 

BECAUSE THE TECHNOLOGICAL OUTLOOK OF THE
PRODUCT IS HIGHLY FAVORABLE

According to a document published by the Institute of
Medicine in 2001, information technologies provide the
only way to achieve the quality objectives set forth by the
profession, such as security, efficacy, relevance, efficiency,
equity and the ability to put the patient at the centre of
the healthcare system.

Current databases providing information on various
drugs made available to physicians are difficult to 
manage because there are so many drugs on the market. 

Computerizing patients' medical records is the solution
most favoured by the Government of Québec to reduce
specific healthcare costs and improve service to patients.

Computerizing health procedures such as the prescribing
of drugs would eliminate a great deal of paper work,
making an electronic tool like the ZRx Prescriber ideal. 

On April 25, 2006, the Government of Québec approved
a plan to computerize the health and social services 
network with a view to improving the accessibility, quali-
ty, and continuity of healthcare and health services in
Québec. 

The plan to computerize the health and
social services network paves the way for
the introduction of new information 
technologies that will improve the quality
of care and facilitate access to medical
tests and treatments across Québec. This
plan involves a series of projects, some of
which provide for the development of
required infrastructures to create 
electronic patient health records.
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Prescriptions in Canada 395,840,000 (100%)

Family medicine prescriptions in Canada 320,909,000 (  81%)
Value of prescriptions in Canada $16.6 billion

Prescriptions in Quebec 151,992,000 (100%)

Family medicine prescriptions in Quebec 121,600,000 (  80%)

Value of prescriptions in Quebec $5.0 billion

Number of physicians in Quebec 18,800
Family medicine (General Practitioners) 9,273

Specialists 9,527

1
Source: IMS (Intercontinental Marketing Services) : Canada Rx Report 2005

A FEW STATISTICS



BECAUSE ZOOMMED BRINGS TOGETHER ALL THE
KEYS TO SUCCESS IN TODAY'S HEALTH MARKET 

ZoomMed is an innovative, emerging company. Though
new to Québec's technologies and medical equipment
market, its team boasts solid expertise in information
technologies. ZoomMed's solutions for improving 
prescription management are highly effective and denote
an in-depth knowledge of Canada's healthcare system. 

Dynamic, innovative and daring, ZoomMed understands
the needs of healthcare professionals and workers and is
committed to developing solutions that can meet them.
ZoomMed also maintains close ties with a variety of
medical experts so it can quickly prosper and become the
Canadian and Québec leader in the health technologies
field.

BECAUSE TRADITIONAL PRESCRIPTION MANAGEMENT
IS OFTEN DEFICIENT 

According to the Science Academy report published in
July 2006 2, the Institute of Medicine reports that 
1.5 million Americans fall victim to prescription drug
administration errors in hospitals, 7,000 of whom die
every year, and that using electronic systems to write and
send prescriptions would greatly reduce the number of
mistakes.

In cost terms, the Academy's data 3 reveals that 
prescription drug administration errors generate costs of
$3.5 billion U.S. per year.

BECAUSE PEOPLE NEED IT, ESPECIALLY SENIORS

It's a well known fact that the leading consumers of 
prescription drugs are seniors. Yet in Canada, side effects
associated with taking prescription drugs represent the
6th leading cause of death - and one could infer that most
of these victims are seniors.

According to a “Direction de la santé publique de
Montréal 4 “ study, 40% of seniors frequent more than
one pharmacy, 70% have more than one prescribing 
physician, and 5% consult more than six physicians per
year. Naturally, the risk of inappropriate prescriptions
increases with the number of prescribing physicians: 30%
of inappropriate prescriptions involve patients who 
consult two physicians per year and 58% involve patients
who consult five to eight physicians per year.

This phenomenon can have direct consequences for such
patients, including hospitalization and death. Yet often,
physicians don't know what their colleagues are 
prescribing. The same holds true for pharmacists, who
have no idea what their colleagues are dispensing. 

BECAUSE PHYSICIANS NEED IT

Although physicians have a duty to remain on top of the
latest drugs and new treatment studies, the staggering
growth of the pharmaceutical industry and the pace at
which new drugs are marketed seriously complicates
their search for knowledge. Paradoxically, the more 
pressing a physician's information and educational needs,
the less time he can devote to such matters. And this is
where the ZRx Prescriber can be a lifesaver, as it has the
capacity to inform physicians and save them time.

Another new reality facing physicians is the growing
demand for health information on the part of patients.
People today have access to all kinds of information
sources, especially via the Internet, but these sources
don't always provide comprehensive information on 
various treatment options or available drugs.  When
patients consult their physician, they want to validate the
information they have found or discuss it in greater
depth, and physicians must be able to quickly access the
same information sources.

2 Source: The Institute of Medicine (US), " Preventing medication errors "
3 Source: The Institute of Medicine (US), " Preventing medication errors "
4 Source : Chronique " Prévention en pratique médicale "
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BECAUSE THE ZRx PRESCRIBER IS A TIMELY 
TECHNOLOGICAL SOLUTION FOR OPTIMAL 
PRESCRIPTION MANAGEMENT

Today's medical, economic and technological reality 
supports and warrants the need to market the ZRx
Prescriber. This technological tool represents the easiest
and most effective way of improving prescription 
management and preventing countless medical errors. It
offers a host of advantages, not only for the 
professionals who use it, but for all Canadian healthcare
workers. In a nutshell, it makes everyone's life easier! 

With its technological and multifunctional features, the
ZRx Prescriber offers a world of options and 
opportunities.  In addition to meeting current needs, it
can be continually upgraded in order to adapt to future
contexts.  Far from a fad gadget, the ZRx Prescriber is a
lasting solution for meeting concrete needs.

WHY DO WE HAVE SUCH FAITH IN ZOOMMED
ÉQUIPEMENTS?

The baby-boomer phenomenon is strongly documented
in Québec and in Canada, and the findings in regard to
health are well established: the first generation of 
baby-boomers will reach the age of 60 in 2006, which
means that these individuals need more healthcare 
services as we speak and will need even more care as they
continue to age.

This is a significant phenomenon since this generation
represents about one third of the population. And 
sooner or later, many of these individuals will have to
contend with mobility and safety issues in and out of the
home. 
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The following management's discussion and analysis of
consolidated results of operations, financial position and
cash flows must be read in conjunction with the Audited
consolidated financial statements as at May 31, 2006 and
the audited consolidated financial statements and 
accompanying notes of ZoomMed Inc. for the year ended
May 31, 2005.  Management prepared this report taking
into account all available information as at September 13,
2006.

All financial information contained in this analysis and the
financial statements have been prepared in accordance
with the Canadian generally accepted accounting 
principles (GAAP). Unless otherwise indicated, all
amounts are in Canadian dollars. 

This management report may contain information and
declarations on the future performance of ZoomMed Inc.
that are by nature forward-looking. These declarations
reflect the Management's expectations regarding future
events based on assumptions and uncertainties. Readers
are hereby cautioned that actual results may differ 
materially from expectations. 

This management report was submitted to the Audit
Committee and approved by the Board of Directors of
ZoomMed Inc. 

BUSINESS DESCRIPTION

Established in February 2005, ZoomMed Inc. was 
classified as a Capital Pool Company as defined in policy
2.4 of the TSX Venture Exchange until July 27, 2005, as
ZoomMed Inc. completed a qualifying transaction with
the shareholders of 9103 8240 Québec Inc. This 
transaction was considered as a reverse take over.

ZoomMed is committed to two business missions: 
1) developing the ZRx Prescriber, an innovative product
for physicians; and 2) providing paramedical equipment
to healthcare agencies and the general public. 

REVIEW FOR THE YEAR ENDED MAY 31, 2006

According to the Canadian generally accepted 
accounting principles, the qualifying transaction is a
reverse takeover and was recorded as an equity 
transaction accordingly. The consolidated financial 
statements reflect 9103-8240 Quebec Inc accounts at
their book value as 9103-8240 Quebec Inc is the 
presumed purchaser in this reverse takeover transaction. 

It is important to take note that the increase in expenses
and net loss as at May, 2006 are essentially tied to the
development, the setup and the marketing of the 
"ZRx Prescriber", which was not part of the operations
for the corresponding period ended May 31, 2005.
However, we expect the ZRx Prescriber to generate 
revenues as we deploy the product in September 2006.
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The Corporation generated $765,720 in revenues for the
Year ended May 31, 2006 compared to $582,248 for the
corresponding period ended May 31, 2005. These 
revenues come from sales of paramedical equipment and
technical services on the Quebec private and public 
markets. For the three month period ended May 31,
2006, total revenues were $218,965 as compared to
$159,938 for the corresponding period ended May 31,
2005.

The Corporation registered a gross margin of $208,105
for the three month period ended May 31, 2006 
compared to $221,682 for the corresponding period
ended May 31, 2005. The gross margin for the year 2006
totaled $329,377 as compared to $387,543 for the 
corresponding period ended May 31, 2005.

The Corporation incurred $464,443 in sales expenses for
the three month period ended May 31, 2006 compared
to $283,149 for the corresponding period ended May 31,
2005, and $915,562 for the year ended May 31, 2006,
as compared to $463,477 for the corresponding year
ended May 31, 2005.

The Corporation registered $174,806 in administration 
fees for the three month period ended May 31, 2006 as
compared to $91,474 for the corresponding period
ended May 31, 2005. For the year, administration fees
are $1,360,850 as compared to $197,152 for the 
corresponding period ended May 31, 2005. It is 
important to take note that the increase in expenses as at
May, 2006 are essentially tied to the development, the
setup and the marketing of the ZRx Prescriber, which was
not part of the operations for the corresponding period
ended May 31, 2005.  During the period, the Company
granted 1,800,000 options allowing the holder to 
purchase 1,800,000 common shares for $0.25 a share.  A
non-recurrent payroll charge related to the stock option
plan amounts to $288,000 for the year ended 
May 31, 2006. 

The Corporation incurred financial expenses of $62,325
for the year ended May 31, 2006 as compared to
$39,589 for the corresponding period ended May 31,
2005. The Corporation incurred $16,750 in financial
expenses for the three month period ended May 31,
2006 compared to $7,468 for the corresponding period
ended May 31, 2005.
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ZoomMed Inc.
As at May 31, 2006

9103-8240 Québec Inc.
As at May 31, 2005

Revenues $      765,720 $    582,248

Gross margin 329,377 387,543

Sales expenses 915,562 463,477

Administrative expenses 1,360,850 197,152

Financial expenses 62,325 39,589

Net loss (2,352,244) (317,073)

Net loss per share (0.076) (0.018)

Weighted average outstanding shares 30,806,796 18,000,000

OPERATING RESULTS

SELECTED ANNUAL INFORMATION



ZoomMed Inc.  
Q4-2006

ZoomMed Inc.  
Q3-2006

ZoomMed Inc.  
Q2-2006

ZoomMed Inc. 
Q1-2006

9103-8240 
Québec Inc. 

Q4-2005

Revenues $   218,965 $   176,825 $   206,224 $   163,706 $   159,938 

Gross margin 208,105 23,920 40,006 57,346 221,682

Sales expenses 464,443 153,987 169,834 127,298 283,149

Administrative expenses 174,806 311,380 312,090 562,574 91,474

Financial expenses 16,750 20,729 13,427 11,419 7,468

Net loss (790,778) (462,176) (455,345) (643,945) (190,953)

Net loss per share (0.025) (0.014) (0.015) (0.029) (0.011)

SELECTED QUARTERLY INFORMATION

FINANCIAL POSITION
SELECTED BALANCE SHEET INFORMATION
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ZoomMed inc.  
As at May 31, 2006

9103-8240  Québec inc 
As at May 31, 2005

Cash and cash equivalents $     590,901 $      14,734 

Working capital 461,925 (70,545)

Fixed assets 194,542 36,831

Intangible assets 2,942,501 2,942,441

Total assets 4,828,282 4,295,073

Long-term debt including short-term 277,968 406,378

Shareholders equity 3,915,884 2,887,173

Share capital 6,651,576 3,349,199

The Corporation incurred a net loss of $790,778 for the
three month period ended May 31, 2006 compared to
$190,953 for the corresponding period ended May 31,
2005.  The Corporation incurred an operating loss of
$2,352,244 for the year ended May 31, 2006 as 
compared to $317,073 for the corresponding period
ended May 31, 2005.  It is important to take note that
the increase in net loss as at May, 2006 are essentially
tied to the development, the setup and the marketing of

the ZRx Prescriber, which was not part of the 
operations for the corresponding period ended May 31,
2005.

ZoomMed registered a $0,076 net loss per share for the
Year 2006 and $0,018 for 2005.  For the three month
period ended May 30 2006, the net loss per share was 
$0,025 compared to $0,011 for the corresponding 
period of 2005.



Working capital on May 31, 2005 was at ($70,545) as 
compared to $461,925 as at May 31, 2006.

Fixed assets on May 31, 2005 were at $36,831 as 
compared to $194,542 as at May 31, 2006. The 
corporation acquired computer hardware, furniture and
leasehold improvements for its new installations related
to the development of the ZRx Prescriber.

Intangible assets for the year ended May 31, 2006 were 
stable at $2,942,501 as compared to $2,942,441 for the
year ended May 31, 2005. 

Total assets of the Corporation have increased from
$4,295,073 as at May 31, 2005 to $4,828,282 as at 
May 31, 2006. This increase is related to ZoomMed's
qualifying transaction with the shareholders of 
9103-8240 Québec Inc. as the corporation issued
18,000,000 shares and by the additional amortization of
capitalized development costs, totaling $688,000, for
which future revenues should be less than expected.

Long-term debt (including short-term portion) decreased
from $406,378 in May 2005 to $277,968 as at May 31,
2006. This decrease in debt is essentially related to the
payment in full of a National Bank loan.

The Shareholders equity increased from $2,887,173 as at
May 31, 2005 to $3,915,884 as at May 31, 2006.  This
increase comes from two sources, being the qualifying
transaction as describe above and, pursuant to an
amended prospectus dated December 20, 2005, the 
corporation issued, for the year ended May 31, 2006, a
total of 10,779,800 common shares of its share capital
for total gross proceeds of $2,155,960.

As at May 31, 2006, 40,279,800 shares were issued and
fully paid.

CONSOLIDATED CASH FLOWS

Cash and cash equivalents increase as at May 31, 2006
was $576,167 compared to a decrease as at May 31,
2005 of $(30,657). 
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ZoomMed Inc.  
As at May 31, 2006

9103-8240 Québec Inc. 
As at May 31, 2005

Cash flows from (used for) operating activities $(1,400,784) $(155,657)

Cash flows from financing activities 1,445,069 96,012

Cash flows from investment activities 531,882 28,988

Cash and cash equivalents increase 576,167 (30,657)

Cash and cash equivalents, end of period       590,901 14,734

STATEMENT OF CASH FLOWS
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DESCRIPTION OF SECURITIES

The Corporation is allowed to issue an unlimited amount
of Common Shares without nominal value. The holders
of Common Shares are entitled to dividends as and when
declared by the directors, to one vote per share for
Common Shareholders of the Resulting Issuer, and, in the
event of winding-up, to receive a portion of assets of the
Corporation that may be distributed to holders of
Common Shares.

PRIOR SALES

Since its date of Incorporation, the Corporation has issued
40,279,800 common shares as follows: : 

Following the initial public offering, the Corporation 
granted to its agent a non-transferable option to 
purchase 425,000 common shares at a price of $0,20
each. This option will be exercisable at any time for a 
period of 18 months from the date of the listing of the
Company's common shares on the TSX Venture
Exchange which was May 18, 2005. 

Following a second public offering, the Corporation
granted to its agent a non-transferable option to 
purchase 538,365 common shares at a price of $0.20
each. This option will be exercisable at any time for a 
period of 18 months from the date common shares were
listed on the TSX Venture Exchange.

Date Number of Shares Issue Price 
Per Share

Aggregate 
Issue Price

Nature of 
Consideration 

Received 

March 7, 2005 3,000,000(1) $0.10 $300,000 Cash

May 18, 2005 8,500,000(2) $0.20 $1,700,000 Cash

July 27, 2005 18,000,000(3) $0.25 $4,500,000 Shares

March 21, 2006 10,779,800(4) $0.20 $2,155,960 Cash

(1) Issued as seed capital and escrowed pursuant to the terms of an Escrow Agreement. 
(2) Issued during the Initial public offering (IPO) as a CPC. 
(3) Issued pursuant to the reverse takeover of 9103-8240 Quebec Inc.
(4) Issued pursuant to a second public offering.
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or as new, competing products are introduced in 
targeted markets. The development of new systems and
their distribution within the targeted market, require 
significant investments.

II. ABILITY TO HIRE AND RETAIN KEY PERSONNEL 

Recruiting and retaining qualified personnel is essential to
ZoomMed and its Subsidiary's success. We believe that
we have been successful in recruiting excellent personnel
to help them meet their objectives but, as their activities
grow, it is possible that additional key financial, 
administrative, research and marketing personnel will be
required. Although ZoomMed and its Subsidiary believe
that they will be successful in attracting qualified 
personnel, there can be no assurance to that effect.

III. FINANCIAL HISTORY 

ZoomMed and its Subsidiary operate a developing 
business. In consequence, one cannot rely on their 
financial history in order to assess the likelihood of their
achieving Income projections nor their financial 
projections in general. 

USE OF ACCOUNTING ESTIMATES

Preparation of these financial statements in conformity
with Canadian generally accepted accounting principles
requires that management makes estimates and 
assumptions that affect the amounts recorded in the
financial statements and related notes. Estimates are
based on management's best knowledge of current
events and actions the company may undertake in the
future. Actual results could differ from those estimates.

SUBSEQUENT EVENTS

On July 4, 2006, the Corporation granted 1,232,500
options in accordance with the provisions of the stock
option plan with effect June 29, 2006. Each option will
allow its owner the buy of one common share at a price
of $0.20 per share, exercisable within five years from the
options grant date. 

On August 10, 2006 the Corporation completed a private
placement for gross proceeds of $2,000,000.  In connection
with this offering, 10,000,000 units were issued at $0.20
per unit.  Each unit is composed of one common share
and one warrant.  Each warrant allows its owner to buy
one additional common share at a price of $0.24 over the
next three (3) years. 

RELATED PARTY TRANSACTIONS

A founding shareholder and director of the Company is a
partner of a law firm which acts as the legal council of
the Corporation for the Initial Public Offering, the quali-
fying transaction and the second public offering.

These transactions have been measured at exchange
value, which is the amount established and agreed to by
related parties.

RISK FACTORS

I. ABILITY TO DEVELOP AND MAINTAIN A CLIENTELE
FOR ITS PRODUCT 

The future performance of ZoomMed and its Subsidiary
is dependent on the continued popularity of its existing
products and its ability to develop and introduce products
that gain acceptance and satisfy consumer preferences in
targeted markets. The popularity of any of its products
may decline over time as consumer preferences change
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ADDITIONAL INFORMATION 

ZoomMed Inc. files its consolidated financial statements,
management's discussion and analysis, press releases and
other required filing documents on the SEDAR database
at www.sedar.com. 

ZoomMed's common shares are traded on the TSX
Venture Exchange in Toronto, under the symbol: ZMD. 

OUTSTANDING SHARES AS OF SEPTEMBER 13, 2006 

Common shares 50 279 800

Options granted to its agent 963 365

Options issued in accordance with the provisions of the stock option plan 3 707 500
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The financial statements of ZoomMed Inc. for the fiscal
year ended May 31, 2006 and all information contained
in this annual report are the responsibility of
Management and have been approved by the Board of
Directors. 

The financial statements were prepared by Management
in accordance with generally accepted accounting 
principles and are consistent with the Corporation's
business. 

The Corporation complies with its TSX Venture Exchange
listing agreement. The Corporation maintains rigorous 
systems of internal accounting and administrative 
controls to provide reasonable assurance that the 
financial information is relevant, reliable and accurate
and that the assets are correctly accounted for and 
protected. 

Every year the Board of Directors appoints an Audit
Committee composed of a majority of directors who are
neither company officers nor employees. The Audit
Committee meets periodically with Management and
the external auditors to review their tasks and discuss the
audit, accounting policies and related financial matters.
The results of their audit are discussed as well. The Audit
Committee also reviews the financial statements and the
external auditors' report and recommends their approval
by the Board of Directors.

The financial statements have been audited by Harel
Drouin - PKF, Chartered Accountants, whose report 
follows. 

September 18, 2006

September 18, 2006

Yves Marmet,
President and Chief Executive Officer
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To the Shareholders of
ZOOMMED INC.

We have audited the consolidated balance sheets of ZoomMed inc. as at May 31, 2006 and 2005, and the 
consolidated statements of income, deficit and contributed surplus and cash flows for the years then ended. These
financial statements are the responsibility of the company's management.

We conducted our audits in accordance with Canadian generally accepted auditing standards. Those standards require
that we plan and perform an audit to obtain reasonable assurance whether the financial statements are free of 
material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures
in the financial statements. An audit also includes assessing the accounting principles used and significant estimates
made by management, as well as evaluating the overall financial statement presentation.

In our opinion, these consolidated financial statements present fairly, in all material respects, the financial position of
the company as at May 31, 2006 and 2005 and the results of its operations and its cash flows for the years then ended
in accordance with Canadian generally accepted accounting principles.

Montréal, August 25, 2006
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BOARD OF DIRECTORS

Pietro Perrino
Chairman of the board

André Marmet (1)

Director and Chief Financial Officer

Yves Marmet
Director, Chairmain and Chief Executive Officer

Marie-Hélène Pinard
Director, Secretary and Manager

Valier Boivin
Director

Robert Powell (1)

Director

Mariel Vachon (1)

Director

(1) Member of audit committee

REGISTERED AND EXECUTIVE OFFICE

6300 Auteuil, Suite 121
Brossard (Quebec), J4Z 3P2

Telephone: (450) 678-5457
Fax: (450) 678-9650
E-mail:  info@zoommed.com
Web site:  www.zoommed.com

STOCK MARKET INFORMATION

Shares are register with TSX Venture Exchange 
Ticker symbol: ZMD 

AUDITORS

Harel Drouin - PKF, s.e.n.c.r.l.
215 St-Jacques, Suite 1200
Montreal (Quebec), H2Y 1M6

LEGAL COUNSELS

Boivin O'Neil
2000 Mansfield, Suite 700
Montreal (Quebec), H3A 2Z4
&
Lapointe Rosenstein
1250 René-Lévesque Blvd West, Suite 1400
Montreal (Quebec), H3B 5E9

TRANSFER AGENT

Computershare Investors Services Inc..
1500, University, Suite 700
Montreal (Quebec), H3A 3S8

ANNUAL GENERAL SHAREHOLDERS MEETING 

The annual Shareholders Meeting will be held on
October 27, 2006, at 11:00. 
Fairmont, The Queen Elizabeth, Montreal (Quebec)

SHAREHOLDER AND INVESTOR RELATIONS

Shareholders, institutional investors, brokers, security
analysts and others desiring financial information, having
inquiries or wishing to obtain copies of the Corporation's
Annual Report should write to:

Investors Relations
6300 Auteuil, Suite 121
Brossard (Quebec), J4Z 3P2

E-mail: info@zoommed.com
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